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TOM TAT

Muc dich cia nghién ciru nay la xem xét cdc nhdn t6 anh huong
dén ¥ dinh mua san pham dat chimg nhdgn OCOP ciia nguoi tiéu
dimng tai thanh phé Can Tho va dwa ra mét s6 ham y quan tri phit
hop. Ky thuqt lcfy mau thudn tién da dwoc sir dung dé thu thap dir
liéu tir 160 khdch hang. Phirong phdp phdn tich hoi quy da bién
dwoc sir dung dd chimg minh rang cdc nhdn té vé: san pham
OCOP, gid cda cam nhdn, dia diém ban hang, su hiéu biét vé san
phdm OCOP, an toan thirc pham va chudn muec chii quan déu cé
tac dong tich cwc dén ¥ dinh mua san pham dwoc chimg nhdn
OCOP ciia nguoi tiéu ding. Két qua nghién civu la nhitng bang
chimng thuwe nghiém lién quan sdu sdc dén hanh vi cia ngudi tiéu
ding va la mot trong nhing nghién ciru dau tién vé hanh vi ngudi
tiéu ding doi véi san pham OCOP tai thanh phé Can Tho néi
riéng, dong bang séng Citu Long néi chung.

Tir khod: Hanh vi nguot tiéu dung, san phdm OCOP, thanh pho
Can Tho, y dinh mua

ABSTRACT

The aims of this study are to examine the factors that influence
consumers ‘ intention to purchase OCOP-certified products in Can
Tho City and to provide some suitable management implications.
A convenient sampling approach was utilized to acquire data from
160 customers. The multivariate regression analysis method
employed revealed that the OCOP Products, perceived price,
sales locations, understanding of OCOP products, food safety, and
subjective norms all have a positive influence on consumers'’
intention to purchase OCOP-certified products. The findings are
enrich the empirical evidence related to consumer behaviour and
is one of the first studies on consumer behaviour for OCOP
products in Can Tho City in particular and the Mekong Delta in
general.

Keywords: Can Tho city, consumer behaviour, One Commune One
Product, purchase intention
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1. GIOI THIEU

OCOP 1a viét tit ciia chuong trinh “mdi xa,
phudng — mét san phidm” (One Cummune, One
Product) dugc chinh phu Viét Nam phé duyét tu
nam 2018. Phat trién san pham OCOP gép phan tao
ra nhidu hang héa chit luong cao mang tinh dic
trung, khai thac lgi thé san xuit nong nghiép gén véi
cong nghiép, phat trién thuong mai hang héa cua dia
phuong. Thanh phé Can Tho (TPCT) la mdt trong
nhimg tinh thanh tham gia chuong trinh OCOP vao
niam 2018. Pén nay, thanh pho da tap trung trién
khai chwong trinh OCOP gan véi chuyen dich co
cAu san xuat, nang cao gi4 tri kinh té cho cac san
pham nong nghiép phuc vu thi truong trong nudce va
xuit khau. Chuong trinh OCOP giai doan 2019 -
2020 da dugc Uy ban nhén dan thanh phé Cén Tho
phé duyét chon 40 san phdm c6 tiém ning. bay la
nhitng san phim hang hoa va dich vu ¢6 ngudn gbc
dac trung cta dia phuong, trén co so khai thac 1gi
thé so sanh vé dic thu san xudt, diéu kién sinh théi,
van hoa,... Trong 40 san pham, c6 12 san phim
thudc nhoém thuce phém, 5 san ph'flm thudc nhém luu
niém - noi tht - trang tri va 3 san phém thudc nhém
dich vu du lich nong thon, ban hang. Pinh hudéng
dén nam 2030, Can Tho s& phat trién thém 20 san
pham.

Nhu vay, sau g'?ln ba nim TPCT trién khai thuc
hién chuwong trinh OCOP, nén kinh té nong thén dan
hiéu qua, tao nén dong lyc mdi trong xay dung ndng
thon méi. Tuy nhién, trong giai doan dau tién, mot
s6 han ché cua chuong trinh nay da va dang duoc
phan anh, cu thé: mot sb san pham co quy md nho,
gia tri thip, khong dic trung; san phim dang thir
nghiém san xuét; chua xac dinh dwoc co hoi thi
truong; chua dap tmg yéu cau tiéu dung; phan loai
san pham OCOP khong phu hop; tac dong cua san
pham dugc cong nhan dat chuan khong 16n;..
diéu quan trong nhét d6i v6i chuong trinh OCOP la
ngudi mua hang khong hiéu hodc chua biét ciing
nhu chua tin tudng chét lugng cta san pham OCOP.
Mot phan nguyén nhan 1a do viéc xtc tién quang ba,
gidi thicu cac san phidm OCOP con c6 nhiéu han ché
tir nha cung cap va nha phan ph01 didu ndy la tro
ngai rit 16n ddi voi cac san pham OCOP dén nguoi
tiéu dung trén dia ban TPCT.

Dé giai quyét cac van d& trén, viéc - nghién ctru
vé hanh vi cia nguoi tiéu dung la rat can thiét.
Théng qua luge khao tai lidu, cac dé tai vé hanh vi
ngudi tidu dung & trong va ngoai nudc rat da dang.
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Tuy nhién, viéc két hop 1y thuyét hanh vi tiéu dung
ctia Kotler (1994) cung véi Iy thuyét nhu ciu cua
Maslow (1943) va hanh vi c6 ké hoach cua Ajzen
(1991) dé tim hiéu vé hanh vi ngudi tiéu dung la kha
han ché. Nhan thdy duoc khoang trong nghién ctru
va tinh m&i trong ca 1y thuyét va thuc nghiém, dé tai
“Phén tich cac nhan t6 anh huéng dén y dinh mua
san pham dat chimg nhan OCOP cua nguoi tiéu
ding trén dia ban thanh phd Can Tho” dugc thuc
hién. Nghién ctru nay s& gép phan lam co s& gitp
cho céc doanh nghiép kinh doanh linh virc san pham
OCOP c6 thong tin vé céc nhan té anh huéng dén y
dinh mua san phdm OCOP ciia ngudi tiéu dung. Tt
do, doanh nghiép dinh hudng dua ra cac quyét dinh
vé san xuét, phan phdi, marketing va ban hang mot
cach hiéu qua.

2. COSOLY LUAN
2.1. Co sé ly thuyét

Cic khdi ni¢m vé y dinh mua hang va hanh vi
nguoi tiéu dung

Y dinh mua hang

Y dinh mua hang co thé dugc xem 13 xé4c sut
clia ngudi tiéu ding s& mua san phdm hay sir dung
dich vu nao do6 (Sam et al., 2009). Hay, y dinh 1a su
dé cap dén nhing tién d& mang tinh kich thich va
thuc day viéc mua san pham va dich vu cia ngudi
tiéu dung (Hawkins & Mothersbaugh, 2010). Mot
kham pha vé quyét dinh mua hang ctia khach hang
dugc thé hién trong két qua nghién ctru cia Ghosh
(1990), khach hang c6 khuynh huéng ra quyét dinh
cudi cung dya trén y dinh trudc d6 cia ho. Chinh vi
thé, cac nhan vién marketing déu khang dinh rang y
dinh ctua nguoi ti€u dung 1a mot cach hiéu qua dé du
doéan hanh vi tiéu dung cua khach hang (Spears &
Singh, 2004). Méi quan hé giita ¥ dinh va hanh dong
da dugc dé cap nhiéu ¢ Iy thuyét hanh dong hop ly
(Theory of Reasoned Action - TRA) va Iy thuyét
hanh vi c¢6 ké hoach (Theory of Planned Behavior -
TPB).

Hanh vi nguoi tiéu dung

Hanh vi nguoi tiéu ding 1a mot chu dé da va
dang dwoc nhiéu nha nghién ctru 1an cac nha tiép thi
quan tdm. Viéc hiéu rd hanh vi ngudi tiéu dung sé
hiéu 13 n6 tac dong truc tiép dén hiéu qua hoat dong
ctia doanh nghiép (Kotler & Keller, 2009). C6 nhiéu
dinh nghia khac nhau vé hanh vi ngudi tiéu ding
(Bang 1), cu thé:



Tap chi Khoa hoc Pai hoc Can Tho

Bang 1. Tong hop cac khai niém vé hanh vi nguoi
tiéu dung
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Ly thuyét vé hanh dgng hop Iy (TRA - Theory
of Reasoned Action)

Tac gia Hanh vi nguoi tiéu dung Fishbein and Ajzen (1975) dinh nghia y dinh
Faisonand L su gia dinh rang con ngudi ¢6 hanh vi 1 sy biéu thi tinh sin sang cia mdi ngudi
Edmund mot loai cac nhu chu din dén khi thuc hién mdt hanh vi da quy dinh va n6é dugc
(1977) trang thai thuc ddy. xem 1a tién dé truc tiép dan dén hanh vi. V6i TRA,
Nhitng hanh dong cia c4 nhan tac gia chi ra rang: yeu t0 quan trong nhat quyét dinh
lién quan truc tiép dén viéc thu hz‘%nhr vi .cﬁa con ngAuc‘ri }é v djnh .thuc hién ha}l.lh 7vi
151119%661)& al. thap, sir dyng va ra quyét dinh ﬁo: Y ihnh( "[hL_I'C’ hleP hﬂanh Yl ch;u‘ sy Shl‘phm .Cué‘l
hang vé& héa / dich vu, gém cé qué ai tzhan ‘Eo. Thal.flc_) cua m?t ngum vé hanlxl Vi va
. £, 4 Chuan chu quan lién quan dén hanh vi, cu thé:
trinh ra quyét dinh.
Lélnghién cu’u Viefzc. era hf}lng hoa Thai d6 din
Kotler / (;hCh V,u cua ngtlroitleu‘ dung, dén hanh vi
gom: cach nguoi ti€u dung mua,
(1994) . < .
nhiing gi ho mua, khi nao ho mua ] .
va tai sao ho mua. Y dinh Hal_lh
Cac qua trinh lién quan khi cac ca hanh vi Vi
nhan hoac nhém lya chon, mua,
Solomon st dung hodc loai bo cac san Chuén cha
(1995) phém, dich vy, y tuong hoac trai quan
nghiém dé thoa man nhu cau va . o R . )
mong mubn cta ho. Hinh 1. Thuyet hal.lh dong hop ly (Fishbein &
L2 hanh vi ma ngudi tien dung e Ajzen, 1975)
Schiffman  hién khi tim kiém, mua, st dung, Ly thuyét vé hanh vi cé ké hoach (TPB —
et al. danh gia va loai bo cac san pham Theory of Panned Behavior)
(2007) va dich vu ma ho mong doi s€ Ly thuyét nay dwoc xem 1a phin mo rong cia ly

théa man nhu cau cua ho.

Theo quan diém cua cac nha tiép thi, cac khia
canh cu thé vé hanh vi nguoi tiéu diung can duoc
nghién ctru gdm 1y do cuia viée mua hang, cac yéu td
cu thé anh huéng dén mua hang, cac yéu td thay d6i
trong xa hoi va cac yéu t6 khac.

M6 hinh hanh vi ngwoi tiéu dung

Mo hinh phan tmg — kich thich la khoi diém dé
hiéu vé hanh vi cia ngudi mua, trong do, cac diém
kich thich gom tiép thi, gia ca, dia diém khuyén mai
va céc kich thich nhu kinh té, cong nghé, chinh tri
va van hoa s& c6 anh huong dén hanh vi hodc quéa
trinh ra quyét dinh cta nguoi tiéu dung. Lia chon
san phém, lya chon thuong hi€u, lya chon ctra hang,
thoi gian mua hang hay s6 1an mua hang déu bi anh
huéng boi dic diém cua ngudi tiéu dung. Tir md
hinh trén, tac gia Kotler and Amstrong (2009), nhin
manh tim quan trong clia viéc nghién ctru dac diém
ctia khach hang c¢6 anh huong dén hanh vi mua hang
ctia ho nhu thé nao; hay cac khia canh vin héa, xa
hoi, ca nhan va tim 1y ciling c6 tac dong dén sy quan
tam cua nguoi tiéu ding ddi véi san pham va dich
vu.
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thuyét hanh dong hop 1y (TRA — Theory of
Reasoned Action) bang cach bd sung thém bién
kiém soat nhan thic hanh vi giup ngudi tiéu dung
xem xét dén sy hién dién ciia mat han ché vé& ngudn
luc trong 1y thuyét. Theo TPB, mot hanh vi dugc xac
dinh truc tiép boi ¥ dinh thuc hién hanh vi d6 cua
mdt ca nhan va y dinh d6 bi anh hudng boi cach mot
c4 nhan nhén thtrc vé gia tri ciia hanh vi (thai do dbi
v6i hanh vi) (Webb et al., 2013); sy quan trong cua
nhiing nguoi khac trong quan diém hodc suy nghi
cua ca nhan vé hanh vi (chuan myc chu quan); va
nhan thirc rang hanh vi nhit dinh nim trong tim
kiém soat ctia ca nhan (nhan thirc kiém soat hanh vi)
(Ajzen, 1991).

Ly thuyét nay cho rang y dinh cta ngudi tiéu
dung huéng dén thai do, chudn myuc chu quan va
nhan thirc vé kiém soat hanh vi s& giup dinh hinh y
dinh vé hanh vi ciia mot ca nhan. Theo tac gia
Fishbein et al. (1975), thai d¢ lién quan dén mirc do
danh gia tot hodc khong tot ciia mot ngudi ddi véi
mdt hanh vi dwoc d& cap. Ngoai ra, theo Ajzen
(1991), chuén muc cha quan 14 sy lién quan dén ap
luc x4 hdi duge nhan thirc dé thuc hién hay khong
thuc hién hanh vi.



Tap chi Khoa hoc Pai hoc Can Tho

Thai do dan dén
hanh vi
Chuén chu quan Y dinh hanh
vi
Nhan thirc kiém
soat hanh vi
Hanh vi

Hinh 2. Thuyét hanh vi c6 ké hoach
(Ajzen, 1991)
Téng quan nghién ciru
Pa c6 mot sd nghién ctru tim hiéu vé hanh vi
ngudi tiéu dung dudi dang y dinh mua hang doi véi
cac san pham, dich vu cd ¢ trong va ngoai nudc, cu
thé:

Trong nghién ciru vé y dinh mua thyc phdm hiru
co cua nguoi tiéu dung tai cong hoa Séc, tac gia
Kristyna (2011) da xay dung mé hinh nghién ctu
gdm 5 nhan t6 tic dong dén ¥ ¥y dinh mua thyc phém
hiru co ciia nguoi tiéu dung gom: thai do, chuan chu
quan, nhén thirc sy san c6, gia va kién thuc vé san
pham. Bén canh d6, tac gia ciing nghién ctru cac dic
diém nhéan khau hoc cta nguoi tiéu ding anh hudng
dén y dinh mua thuc phém hitu co. Dé tai d3 dua ra
két ludn c6 3 nhan t6 tac dong tich cuc dén y dinh
mua gém: thai do, chuin cha quan va kién thtc san
pham.

Ciing dua cac nhan t6 twong ty nhu Kristyna
(2011) vao nghién ctru ctia minh, nhom tac gia
Chandon et al. (2011) d tién hanh nghién ctru cac
nhén té anh hudng dén su lua chon céac thuong hiéu
nhin hang riéng tai thi truong ban 1é Phap. Két qua
nghién ctru cho thdy ¢6 05 bién anh huong dén bién
su lua chon: thai do ddi voi thuong hiéu nhan hang
riéng, gia ca cdm nhan, hinh anh cua hang, y dinh
mua va y thirc vé gia tri. Trong d0, thai 4o d6i voi
cac thwong hiéu nhin hang riéng va ¥ thirc vé gia tri
chi c¢6 anh huong truc tiép dén su lua chon, trong
khi danh huéng cua hinh anh ctra hang hoan toan
dugc diéu tiét boi ¥ dinh mua hang.
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Cung ddi tugng nghién ciru 1a cac thuong hiéu
nhéan hang riéng, nhung dugc thuc hién 6 thi truong
Malaysia boi tac gia Jaafar et al. (2012). Nghién ctru
nay tap trung vao cac nhan td c6 thé anh huong dén
¥ dinh mua thyc pham nhén hang riéng ciia nguoi
tiéu ding tai mot bang & Malaysia. Cac nhan t6 dugc
dura vao phén tich gdm céc nhén t6 bén ngoai (cam
nhan gia ca, bao bi, quang cao va hinh anh ctra
hang); cac nhan t6 noi tai (cam nhan chét luong, cam
nhén rii ro va gia tri dugc cam nhén) va thai d¢ cua
ngudi tiéu dung (su tin cdy, sy quen thudc va cam
nhan tinh hinh kinh t€). Nghién ctru thu thap mau
(n=100) theo phuong phap thuén tién va st dung cac
phuong phap phan tich trung binh, phén tich twong
quan va héi quy tuyen tinh boi. Két ‘qua cho thay
nhan t§ quan trong nhat anh huong dén y ¥y dinh mua
hang ctia nguoi tiéu dung ddi véi thue pham c6 nhan
hang riéng la thai d6 cua nguoi tiéu dung va gia ca
cam nhan. Kinh nghiém mua hang truéc day cia
nguoi tiéu ding véi cic san pham thuc pham co
nhin hang riéng ciing c6 thé anh huong dén nhan
thire cua ho vé gia ca, bao bi, hinh 4nh ctra hang va
su tin tuong ddi véi nhimg san pham d6. Nghién ctru
nay bo sung thém nhing kién thirc méi vé hanh vi
mua hang ddi véi nhimg san phim nhan hang riéng.

Ké thira két qua ciia cac nha nghién ciru tién
nhiém, tac gia Dung (2017) d dua cac bién vé: thai
do, sy quan tam t6i ste khoe, niém tin, chuan chu
quan, su san c6 cua san pham, truyén thong dai
ching, gia ca va mdi quan tam dén moi truong vao
md hinh nghién ctru dé do ludng sy tac dong dén ¥
dinh mua thyc pham hitu co ciia ngudi tiéu ding tai
thanh phd Da Ning. Nghién ciru dugc thyc hién qua
hai giai doan chinh 1a nghién ctru dinh tinh va nghién
ctru dinh lugng. Mdi giai doan duoc tién hanh véi
ky thuat twong tmg. Tac gia sir dung phuong phap
chon mau phi x4c sudt 1a chon mau tién loi nhim
thuc hién muc tiéu nghién ciru cua dé tai trong gisi
han ngudn luc véi mé hinh do ludng gdm 36 bién
quan sat, 180 mau quan sat. Két qua nghién ctru chi
loai bo nhén t6 chuan chu quan ra khoi mé hinh anh
huéng dé xuét va cho thiy thai do, sw quan tam sirc
khoe va niém tin c6 tac dong tich cuc téi y dinh mua
thuc pham hitu co ciia nguoi tiéu ding tai thanh phd
DPa Ning.

Trong nghién ctru cilia minh, nhom tac gia Giao
va Duy (2019) d4 van dung Iy thuyét Hanh vi c6 ké
hoach (TPB) dé phan tich cac nhan t tac dong dén
y dinh mua rau VietGAP cua nguoi tiéu dung thanh
phé Hb Chi Minh. Phwong phép phan tich dwoc sir
dung gdbm: phuong phap phan tich d6 tin cdy
Cronbach’s Alpha, phan tich nhan t6 khdam pha
(EFA), phan tich nhan t6 khing dinh (CFA) va mo
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hinh céu triic tuyén tinh v6i phuong tién SPSS 20.0
va AMOS 20.0. Két qua xtr Iy hdi quy boi cho thay
¢6 04 thanh phan tac dong dén thai do va Ly dinh mua
rau VietGAP cia cu dan thanh phd HO Chi Minh
nhu sau: an toan thuc pham su tin tuong, mbi quan
tam vé sirc khoe, chuan chii quan.

Déi véi nghién ctru co lién quan dén san phdm
OCOP, Luan and Tung (2019) danh gia tinh trang
tin dung cta chuong trinh OCOP khu vuc Tay Bic.
Két qua nghién ctru cho thay nhitng han ché tiép can
tin dung 1a thuc trang chung cia céc chii thé OCOP.
Viéc thiéu tai san thé chip dam bao tin dung 13 yéu
t6 chinh gay tro ngai cho vay von tin dung. Phan tich
ciing chi ra can phai thiét ké lai chinh sach tin dung
phit hop cho chwong trinh OCOP. Déi véi nhém san
phiam OCOP du lich, Trang and Tu (2021) d chi ra
cac yéu t6 anh hudng dén sy hai 1ong cta khach
hang d6i véi san phdm OCOP du lich Hau Giang.
Két qua cho thdy trach nhiém méi truong va trach
nhiém xa hoi 1a nhimg yéu td c6 anh huong nhiéu
nhit dén su hai long cia khach hang. Nghién ctru
ctia Phong va ctv. (2021) vé anh huéng cia cac
chinh sach hd trg hop tac xa OCOP & 6 tiéu ving
sinh thai Viét Nam cho thay cac chinh sach hd trg
chu thé ding ky OCOP, tap hudn k¥ thuét, t& chirc
va tiéu thy san pham OCOP c6 tac dong tich cuc dén
su phat trién cta chuong trinh OCOP. Trong khi do,
cac chinh sach hd trg nha xuong may moc thiét bi,
tai chinh, hd trg thuc hién sau khi dat chimg nhan
OCOP vén con nhiéu han ché. Trong linh vuc hanh
vi ngudi tiéu dung, Hoa et al. (2022) da st dung md
hinh tac dong c¢b dinh (FEM) va mé hinh tac dong
ngau nhién (REM) de nghién ctru anh hudng thuén
chiéu cua cac yéu té niém tin, thai do va chuan muyc
d6i v6i du tinh mua san pham OCOP. Trong d6, yéu
t6 niém tin c6 anh huwong 16n nhat. Danh va ctv.
(2023) da tim ra cac yéu t6 anh hudng dén két qua
phan hang san pham OCOP tinh An Giang. Két qua
cho thay cac yéu to: tiép thi, to chirc san xuét, ciu
chuyén san pham, phat trién san phdm anh hudng
tich cuc dén két qua phan hang OCOP tinh An
Giang. Tém lai, cic nghién ctru trén d trinh bay két
qua nghién ctru ¢6 lién quan dén san pham OCOP &
nhiéu linh vyc khac nhau nhu anh huéng cta chinh
sach hd tro, kha ning tiép can tin dung cia chu thé
OCOP va thj truong san pham OCOP.

3. PHUONG PHAP NGHIEN CUU

3.1. Gia thuyét nghién ciru va mé hinh

nghién ctru

Dya vao ly ‘[,huyét hanh vi tiéu dung cta Kotler
(1994), ly thuyet hanh vi c6 k& hoach (TPB) cua
Ajzen (1991) cung két qua ctia cac cong trinh nghién
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clru trude ddy, tac gia dé xuét ra cac nhan t6 sau: (1)
San pham OCOP, (2) Nhan thirc v& gia ban san
phdm, (3) Nhan sy ban san pham OCOP, (4) Dia
diém ban san phdm OCOP, (5) Su hiéu biét vé san
pham OCOP, (6) An toan thuc pham, (7) Chuén chi
quan c6 anh huéng dén y dinh mua san pham dat
chirng nhan OCOP.

Nhan t6 san pham da dugc nhiéu nha nghién ctru
str dung nhu mét trong nhiing khia canh quan trong
anh huong dén y dinh mua san pham (Ngoc & Nhit,
2013; Masayoshi & Trung, 2006). Cac nghién ctru
nay cho thay nhan t6 san pharn nhu dam bao chét
lugng, san pham ¢6 ngudn gdc, da dang san pham
¢6 anh huong dén y dinh mua cac loai san pham va
quyét dinh noi mua sam. Chinh vi thé, gia thuyét sau
duoc dé xuét:

Gid thuyét H 1: Nhan 16 san pham OCOP 6 anh
huong cung chiéu dén y dinh mua san pham dat
chirng nhdn OCOP cua nguoi tiéu dung TPCT.

Gia tir 1au da duoc xem la mot nhan td du bao
quan trong cho su chon lya cta khach hang. Gia la
mot su hy sinh bang tién dé c6 dugc mot san pham
hay 1a tin hiéu chit luong ctia san pham
(Lichtenstein et al., 1993; Zeithaml, 1988). Theo
Magnusson et al. (2001) nguoi tieu dung thuong
cho rang gia ciia nhimg san pham an toan s& cao hon
gi4 ctia nhimg san pham thong thuong. Nhu vy, gia
clia san pham an toan déng vai tro chinh trong viéc
phat sinh y dinh mua va hanh vi mua cua nguoi tiéu
dung. Do d6:

Gia thuyét H: Nhan thirc Vé gid bdn san phd:m
co anh hwong cung chiéu dén y dinh mua san pham
dat chieng nhan OCOP cua nguoi tiéu dung TPCT.

Nhan vién ban hang thyc hién nhiém vu gi6i
thiéu nhitng san pham/ dich vu c6 san va gitp khach
lga chon ve san pham/ dich vu phu hop v6i nhu cau.
Diéu nay dugc thé hién rd trong két qua nghién ctru
cua Bostrom (2011). Cac tac gia phén tich néu luén

¢6 nhan vién hd tro khi can tu van ve san pham dich
vy, nhan vién ¢6 kién thirc t6t vé san pham thai do
phuc vu ctia nhan vién nhiét tinh, than thién thi s€ c6
anh huong tich cuc dén y dinh chon mua san pham.
Cho nén, thai d6 ctia nhan vién ban hang ciing 1a yéu
t6 anh huong manh mé t6i ¥ dinh mua cia ngudi tiéu
dung tai cac ctra hang ban 1¢é. Sy chuyén nghiép,
nhi¢t tinh cling nhu than thién cia nhan vién gop
phan xay dung nén hinh anh cira hang va long trung
thanh ctia khach hang.
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Gid thuyét H;: Nhan t6 nhdn sw ban san pham
OCOP ¢6 anh huong ciing chiéu dén y dinh mua san
pham dat chimng nhdan OCOP ciia ngueoi dan trén dia
ban TPCT.

Khi dia diém mua sim thoa man cac tiéu chi vé
khong gian mua sim rong réi, thoang mat, diy du
anh sang, tao cam giac thoai mai, khong gian sach
s&, dam bao vé sinh, dia diém thuan loi va ngay
trung tam thi s€ nang cao dugc kha nang canh tranh
trén thi truong so voi cac ddi thi khac. Pay 1 nhan
t6 duoc kha nhiéu nha nghién ctru quan tdm béi nd
¢6 anh hudng tich cyc dén cac y dinh mua sim cua
nguoi tiéu dung (Ngoc & Nhat, 2013; Bostrom,
2011; Murali & Saji, 2019).

Gid thuyét Hy: Nhan t6 dia diém ban san pham
OCOP c6 anh hwong cing chiéu dén y dinh mua san
phdm dat chitng nhdn OCOP ciia nguoi tiéu ding
TPCT.

San pham

Nhan thirc vé gid san phdm

Nhan vién ban hang

Dia diém ban hang

Sw hiéu biét vé san pham

An toan thuwc phdm

Chuin chi quan

\
. —
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Sy hiéu biét vé san pham OCOP la nhiing kién
thirc va thong tin ma ngudi tiéu dung tim hiéu thong
qua nguoi than, ban be, internet hay nhitng nguoi co
chuyén mén am hiéu vé n6 giup nguoi tiéu ding co
nhiing thong tin hitu ich.

Gid thuyét Hs: Su hz:éu Qiét vé san pham ocor
co anh huong cung chieu den y dinh mua san pham
dat chitng nhan OCOP cua nguoi tiéu dung TPCT.

An toan thyc pham 13 van dé rat dugc quan tim
hién nay, va day ciing 1a nhan t6 tic dong manh nhat
dén y dinh mua rau dat tiéu chuin VietGAP cua
nguoi ti€u dung (Giao & Duy, 2019). Nhimg san
pham duogc kiém nghiém va trai qua qua trinh cong
b nghiém ngat, co su ddng ¥ cta co quan c6 thdm
quyen l1a mét trong nhitng ti€u chi giip ngudi ti€u
ding tin twong va sir dung san pham do.

Bién kiém soat: do tudi, gidi tinh,
thu nhép, trinh d6, hoc vén, ...

Y dinh mua san phim
dat chitng nhan OCOP

Hinh 3. M hinh nghién ciru dé xuit

Gid thuyét Hy: Nhan 16 an toan thic phcfm co
anh huong cung chiéu den y dinh mua san pham dat
chirng nhdn OCOP cua nguoi tiéu dung TPCT.

Chuén chu quan duoc dinh nghia 1a nhén thice
cua con nguoi ve viéc ung xur thé nao cho phu hop
v6i yéu cau ctia xa hoi (Ajzen, 2002). Chuan chu
quan th¢ hién dong luc dugc tao boi nhing ngudi
quan trong trong cudc doi (nhu bd me, vo/chong,
ban bé than thiét), thiic ddy mot ngudi thuc hién mot
hanh vi nao d6 (Eagly & Chaiken, 1993). Cac xu
hudng trong xa hoi cling dugc coi 1a mot phan cua
chuén chi quan. Cting véi xu huéng trong xa hoi
hién nay 1a chu y téi viéc n udng lanh manh va co
trach nhiém véi stc khoe cua ban than, chudn chu
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quan ciing c6 tac dong 16n dén quyét dinh tidu ding
thyc phiam hiru co (Hill & Lynchehaun, 2002).
Arpaci (2020) d4 chi ra mdi lién hé twong quan gitra
chi nghia tip thé (trong mo hinh Hofstede) va
chuan chii quan. Piéu nay c6 thé dan dén nhan dinh
rang chuén cha quan 1a mot nhén t6 quan trong ddi
véi y dinh tiéu dung cta nguoi Viét Nam do tinh
chit ciia xa hoi Viét Nam 1a chi nghia tép thé cao.
Gid thuyét H;: Nhan t6 chudn chii quan ¢é dnh
huong cing chiéu dén ¥ dinh mua san pham dat
chirng nhdan OCOP cua nguoi tiéu dung TPCT.

Toém lai, can ¢t vao cac 1y thuyét nén vé hanh vi
nguoi tiéu dung két hop voi luge khao cac nghién
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clru tién nhiém, ca trong va ngoai nudc, cac nhan t6
tac dong dén ¥ dinh mua san phim duoc ké thira va
dé xuét trong mé hinh nghién ciru nay gdm: (1) San
pham, (2) Nhan thtc v& gia san pham, (3) Nhan vién
ban hang, (4) Dia diém ban hang, (5) Su hiéu biét vé
san pham, (6) An toan thuc pham, (7) Chuén chu
quan (Ngoc & Nhat, 2013; Bostrom, 2011; Azzurra
& Paola, 2009; Ajzen, 2002a; Hoa et al., 2022). Qua
d6, mé hinh nghién ctru dwoc dé xuét:

Phwong phap thu thip va phan tich s6 lidu

Phuwrong phdp xdc dinh ¢& mau: Theo nghién ciru
cua Hair et al. (1998), kich thude mau tdi thiéu ding
cho phén tich nhan t6 kham pha 1a 50 quan sat va ty
1¢ s6 quan sat/blen 1a 5/1, nghia 14 cr mdi bién do
luong can tbi thiéu 5 quan sat. S6 blen do luong
trong mo hinh 13 24, vay s6 quan sat t6i thiéu 1a 120.
Ngoai ra, theo Tabachnick and Fidell (1996), s6 mau
phu hop dé thuc hién phén tich hdi quy twong quan
1a n>8*m + 50 v&i m la sb bién; cu thé 1a n>8*8 +
50 = 114. Theo d6, & dam bao du sé quan sat co
tinh dai dién cho nghién ciru nén c¢& mau thu thap
thuc té 13 160 quan sat.

Phiwrong phdp chon mau: Nghién ciru st dung
phuong phép chon mau thuan tién véi tiu thire phan
tang theo vung dia ly 1a quén. Nhim tang tinh dai
dién vé phan tang theo ving dia 1y, s quan sat du
kién thu thap s& duoc khao sat phan tang dua vao
Bang 2. Pic diém miu nghién ciru
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quy md dan sb quan Ninh Kiéu va quan Cai Ring
cia TPCT. Sé dan trong do tudi lao dong trén dia
ban quan Ninh Kiéu 1 147.720 ngudi va quan Cai
Réng la 53.350 nguoi (nién giam thdng ké thanh phd
Céan Tho nam 2020). Cac s0 liéu so cép duoc thu
thap bang cach phong van truc tiép ngudi tiéu dung
dang sinh séng va 1am viéc tai thanh ph Can Tho.

Phurong phdp phan tich s6 liéu: Nghién ctru sir
dung kiém dinh Cronbach’s Alpha, phan tich nhan
t6 kham pha EFA va mo hinh hoi quy tuyén tinh dé
phan tich cac nhén té anh huong dén y dinh mua san
pham dat chimg nhan OCOP. Ngoai ra, nghién ctru
cing st dung phuong phap kiém dinh T-test va
ANOVA dé kiém dinh su khéc biét ciia nhom bién
kiém soat v6i bién y dinh mua.

4. KET QUA VA THAO LUAN
4.1. Mb ta miu nghién ciru

Két qua diéu tra phong van 160 nguoi tidu dung
cho thiy, ti 1& dap vién nit chiém hon 70%, ti 16 két
hon gan 50%. Mat khac, co 59% dap vién c6 trinh
d6 dai hoc va sau dai hoc, trong 6 dap vién c6 trinh
d6 dai hoc chiém hon 90%. Pa sb ngudi tiéu dung
1a cac can bd cong nhéan vién chic (chiém ty 1é
60,6%) v6i mirc thu nhap binh quan tir 5 dén 7 triéu
dong chiém ty trong cao nhat (38,1%) (xem
Béng 2).

Chi tiéu So6 lugng (Nguoi) TV trong (%)
Nam 48 30
Gi6i tinh Nir 112 70
Téng cong 160 100,0
Tinh trang hon nhan Eéo'tclzgin gg Zé:;
Sau dai hoc 7 4.4
Pai hoc 88 55
Trinh d6 hoc vin Tdéng cong 160 100,0
Cao ding 32 20
Trung cp 33 20,6
Nhan vién, cong chirc 97 60,6
Mua béan, kinh doanh ty do 41 25,6
Nghé nghiép Hoc sinh, sinh vién 19 11,9
V& huu, noi tro 3 1,9
Téng cong 160 100,0
Trén 7 triéu dong 59 36,9
Tir 5 dén 7 triéu dong 61 38,1
Thu nhap Tu 3 dén 5 triéu dong 31 19,4
Dudi 3 tridu dong 9 5,6
Téng cong 160 100,0

Nguén: Két qua diéu tra 160 khéach hang
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4.2. Kiém dinh d¢ tin cdy thang do

Déi v6i bién doc 1ap, sau khi loai bo bién dia
diém 3 (DD3), va sy hiéu biét vé san pham 3 (SHB3)
tac gia thyc hién 14n 2 kiém dinh d6 tin cy thang do
cla cac bién. Két qua Bang 3 cho thdy tit ca cac
thang do déu ¢ hé s6 Cronbach’s Alpha 16n hon 0,6
va ¢ hé sb twong quan véi bién téng 16n hon 0,3
(nho nhat 14 0,323) (Bang 3). Tuong tu dbi v6i bién
phu thudc, két qua kiém dinh cho thay d¢ tin cdy cua
céc thang do dat yéu cau. Do dé, khong c6 bién nao
bi loai ra khéi mé hinh nghién ctru, va dugc st dung
cho phan tich nhan t6 EFA.

4.3. Phan tich nhén t6 kham pha EFA

Sau khi kiém dinh d6 tin cay cua thang do, c6 22
bién quan sat théa diéu kién duoc dua vao kiém dinh
gi4 tri thang do dé xac dinh cac nhén t6 anh huéng
dén y dinh mua san pham dat chimg nhan OCOP cua
ngudi tiéu ding. Cac nhom nhan tb can t6i thiéu 3
muc hoi (Hair et al., 2010). Két qua kiém dinh &
Bang 3 cho thiy hé s6 KMO 14 0,801 thoa diéu kién
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KMO < 0,5 < 1 thi kiém dinh gia tri thang do thich
hop véi dit liéu (Trong & Ngoc, 2008). Kiém dinh
Barlett c6 Sig 1a 0,000 (< 0,05) c¢6 nghia la céac bién
quan sat ¢ twong quan voi nhau trong tong thé. Viéc
tong hop cac nhéan t6 cua mé hinh dya vao hé sb
Eigenvalue. Pai lugng Eigenvalue dai dién cho
lwong bién thién dugc giai thich bai nhan t6 va chi
nhitng nhan t6 nao c6 Eigenvalue > 1 méi dugc giir
lai trong mo hinh phan tich.

Mic du thang do su hiéu biét vé san pham OCOP
sau khi xoay nhan td chi con hai muc hoi nhung van
duogc giir lai dé thyc hién cac budc phan tich tiép
theo vi theo tac gia Worthington and Whittaker
(2006) mot nhan t6 chi c6 hai muc hoi néu mdi
tuong quan cua cac muc nay kha cao (>0,7) va
khong c6 turong quan véi cac bién khac. Dya vao két
qua rat trich nhan t6 (Bang 3) cho thdy hai muc hoi
SHBI va SHB2 dugc rat trich thanh mot nhan t va
c6 h¢ sb 1a 0,865 va 0,855 déu cao hon 0,70 nén
duoc giir lai.

Bang 3. Két qua kiém dinh Cronbach’s Alpha va phén tich EFA tirng thang do

Bitn Hésbtii  Gidtri Téngphwong Kiém dinh Cmnbljfhs,‘;
nhin to Eigen sai trich (%) KMO
Alpha
Cic bién doc lap 72,674 0,801
Chuin chii quan 5,962 0,893
- CCQ4 0,877
- CCQ3 0,864
- CCQ2 0,823
- CCQl 0,799
Cam nhén gia ca 2,179 0,828
- GC4 0,832
- GC2 0,817
- GC3 0,728
- GCl 0,671
An toan thye pham 2,072 0,839
- ATTP2 0,835
- ATTP3 0,828
- ATTPI 0,720
Nhin sw ban sin phAm OCOP 1,844 0,709
- NSl 0,853
- NS2 0,845
- NS3 0,691
San pham OCOP 1,491 0,791
- SP2 0,866
- SP3 0,734
- SPI 0,619
Dia diém ban 1,333 0,632
- DDI 0,780
- DD2 0,736
- DD4 0,733

235



Tap chi Khoa hoc Pai hoc Can Tho

Tép 60, S6 2D (2024): 228-240

Bién Hé s6 tai Giatri Tong phwong Kiém dinh Cronblz_llcghs’(;
nhan to Eigen sai trich (%) KMO
Alpha
Sw hiéu biét vé san pham 1,108 0,741
ocop
- SHBI1 0,865
- SHB2 0,855
Bién phu thudc 64,365 0,719
Y dinh mua san phim 2,575 0,809
- YDI 0,854
- YD2 0,827
- YD3 0,799
- YD4 0,723

Nguén: Két qua phong van 160 khéch hang

Twong ty, két qua phén tich EFA bién phu thudc
(¥ dinh mua san pham) cho thiy, c6 1 nhan t6 hinh
thanh v6i 4 bién quan sat dat yéu cu va céac chi sb
déu dat yéu cau (0,5 < KMO=0,719 < 1; kiém dinh
Bartlett c6 y nghia Sig. = 0,000 < 0,05; phuong sai
cong don cia cac nhan t6 dat 64,365% > 50%) va
tiép tuc thuc hién cho phén tich hdi quy.

Bing 4. Két qua phén tich mé hinh hdi quy

4.4. Phan tich hdi quy tuyén tinh

Phan tich hdi quy tuyén tinh (OLS) dwoc sir dung
dé phan tich anh huong ciia 7 nhan t bao gdm: san
pham, cam nhan gia ca, nhan sy ban hang, dia diém
ban hang, su hiéu biét vé& san phdm OCOP, an toan
thuc pham, va chuin chu quan dén ¥ dinh mua san
phim c6 chimg nhan OCOP. Két qua hdi quy dugc
thé hién qua Bang 4.

Hésd p Giatrit Mirc y nghia Hé s6 phong dai phwong sai

Hing s6 -0,898 0,371

SP 0,160 2,658 0,009 1,573
GC 0,204 3,588 0,000 1,414
NS 0,042 0,788 0,432 1,233
DD 0,113 2,348 0,020 1,010
SHB 0,128 2,545 0,012 1,100
ATTP 0,304 4,960 0,000 1,639
CCQ 0,362 6,568 0,000 1,323
S6 quan sat 160

Heé s6 R binh phuong 0,652

Giatri F 40,619

Prob>F 0,000

Nguén: Két qua phong van 160 khéch hang

Gia trj F= 40,619 vdi Prob >F =0,000 < 0,05, ta
¢6 thé két luan R2 ctia tong thé khac 0 hay co thé két
ludn mo hinh hdi quy tuyén tinh ¢6 thé c6 thé suy
rong va ap dung cho tong thé. R2 = 0,652 thé hién
mod hinh ¢6 muc d6 giai thich 65,2% cua cc bién
doc 1ap véi bién giai thich ¥ dinh mua san pham
OCOP.

Bién san pham OCOP c6 tac dong cung chiéu
dén ¥ dinh mua san pham OCOP véi mirc y nghia
thong ké 1%, nén gia thuyét H, duoc chip nhan. Khi
nhan t6 san phdm OCOP dugc gia ting thém thi y
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dinh mua san phim OCOP ciing ting thém khi cac
nhan t6 khac khong thay doi. San pham OCOP la
nhan t6 quan trong trong hinh thanh ¥ dinh mua san
phiam OCOP. Nhan t6 san phdm OCOP 1a sy dam
bao chat luong, tinh da dang va su san co cua san
pham; khi nhiing nhan té nay vé san pham OCOP
dugc nang cao thi ¥ dinh mua san pham OCOP s&
duogc cai thién.

Cam nhan gia ca c6 tac dong cung chidu dén y
dinh mua san pham dat chiing nhan OCOP véi muc
y nghia thong ké 1%. Néu nhan t6 cam nhéan veé gia
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san pham OCOP ciia ngudi tiéu dung tang 1én thi y
dinh mua san pham OCOP s& ting 1én. Gia ca lién
quan tryc tiép dén thu nhap, chi tiéu ciia ngudi tiéu
dung va ho danh gia rang muc gia ludn di kém véi
chét luong trong xtmg. Vi vy cac doanh nghiép, co
s& san xudt san pham OCOP ludn phai can nhic dé
ra muc gia hop 1y nhit cho san pham cua minh. Két
qua nghién ciru twong dong véi két qua trong cac
nghién ctru cia Munnukka (2008) va Ngoc va Nhat
(2013).

Dia diém ban hang tac dong cung chidu dén y
dinh mua san pham OCOP véi murc y nghia 5%.
Thuec té cho thay rang, khi ngudi tiéu dung truc tiép
dén noi ban san pham OCOP thi nhan sy ban san
phim OCOP s& c6 anh huong dén qua trinh quyét
dinh mua cta nguoi tiéu dung qua viéc hd trg khi
can tu van vé san pham. Nguoc lai, ngudi tiéu ding
chi c6 y dinh mua va c6 thé chua gap truc tiép nhan
su ban san pham. Nhan t6 nay khong anh huong dén
¥ dinh mua san phim cua nguoi tiéu dung 1a phu
hop. Két qua nghién ciru tring khop véi két qua
nghién ctu cua Ngoc va Nhat (2013), Bostrom
(2011), va Murali and Saji (2019).

Nhan t6 Sy hiéu biét vé& san phim OCOP anh
huong tich cuc dén ¥ dinh mua san pham dat ching
nhan OCOP véi muc y nghia Sig. = 0,012 < 0,05
nén gia thuyét Hs duoc chép nhan. Néu nhan t6 Su
hiéu biét vé san phdm OCOP cuia ngudi tiéu dung
tang 1én thi nguoi tiéu dung cang ¢6 y dinh mua san
pham OCOP. Hau hét nguoi tiéu dung s& tim hiéu
vé san pham OCOP thong qua nhiing ngudi xung
quanh va nhiing thong tin san pham qua tivi, bao
chi,... Két qua nghién ciru twong dong véi két qua
trong cac nghién ctru cua Tih and Lee (2013).
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An toan thyc pham, bién nay c6 mic ¥ nghia
thong ké 1% va tac dong dong bién véi ¥ dinh mua
san pham dat ching nhan OCOP, nén gia thuyét He
duoc chép nhén. Néu nhan t6 An toan thuc phém
ctia san pham OCOP ting 1én thi ¥ dinh mua san
phiam OCOP s& tang 1én. Két qua nghién ctru twong
ddng véi két qua trong cac nghién ctru cia Giao va
Duy (2019); Asgarnezhad et al. (2018). Cac tac gia
dd nhan dinh nhan t6 An toan thyc phim c6 anh
huong dén y dinh mua cua nguoi tiéu dung. San
pham OCOP c¢6 ngudn gdc, xuat x{r & rang va tot
cho suc khée s& dugc khach hang lya chon dé tiéu
dung. Dya trén nhan td nay, doanh nghiép, co s san
xudt san phdm OCOP c6 thé xay dung chudi gia tri
san phim an toan cho sirc khoe ngudi tiéu dung.

Chuén cht quan anh huéng tich cyc dén y dinh
mua san phdm dat ching nhan OCOP. Chuan chu
quan 1 4p luc ma xa hoi dit 1én mdi ca nhan khi can
nhic ¢o hay khong thyc hién mot hanh vi. Y dinh
mua san pham dat chimg nhan OCOP ctia ngudi tiéu
dung trén dia ban TPCT c¢6 xu hudng manh 1én néu
ho cho rang nhitng ngudi than ctia ho mong ho thuc
hién hanh vi mua hang nay hoac ho s€ dugc nhitng
nguoi tiéu ding vé san pham OCOP nhin nhan
(Chen, 2007). Két qua nghién ctru nay tuong dong
v6i két qué cua Tuan (2011) va Anssi and Sanna
(2005).

4.5. Kiém dinh sy khac biét

Két qua kiém dinh T-test vi ANOVA sy khac
biét vé danh gia céc nhéan t6 anh huong dén y dinh
mua san pham OCOP cua ngudi dan & thanh phd
Can Tho theo dic diém c4 nhan duoc trinh bay qua
Bang 5:

Bang 5. Két qua kiém dinh ANOVA dbi véi dic diém ca nhan

o Tong binh dar Binh phwong . Giatri
Chi tiu phwong trung binh kiém dinh F  P-valuc
Gufa cac 2233 3 0.744
2. nhoém
Tuoi Trong cac 2,057 0,108 0,930
nhom 56,424 156 0,362
Gitra cac
Nghé nhém 2,786 3 0,929
nghiép Trong céc 2,593 0,055 0,207
nhom 55,870 156 0,358
Gitra cac
X R nhém 0,941 3 0,314
Trinh d9 Trong cac 0,848 0,470 0,295
nhém 57,715 156 0,370
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Y en Téng binh Binh phwong Gia tri
Chi tidu phwong df trung binh kiém dinh F _ P-value
Oifia cdc 0,2162 1 0,2162
A Py nhém s 5
Sg thanh Trong cac
vien frong nhém 104,5575 248 04216 0,51 0,4745 0,004
gia dinh Trong cac
nhém 99,6226 223 0,4467
Giira cac
) nhém 1,922 3 0,641
Thunh3p 7 he cac 1,762 0,157 0,479
nhém 56,735 156 0,364

Nguén: Két qua phong van 160 khéch hang

Bang trén cho thdy khong c6 su khac biét vé do
tudi, nghé nghiép, trinh d6 hoc van, sé thanh vién
trong gia dinh va thu nhap cua nguoi tiéu dung trong
¥ dinh mua san pham OCOP. Riéng tinh trang hon
nhan cta nguoi tidu dung qua kiém dinh co sy khac
biét c6 y nghia thong ké vé y dinh mua san pham dat
chimg nhan OCOP. Tir két qua phan tich, c6 thé két
ludn nhiing ngudi tiéu dung co tinh trang hon nhan
1a doc than co anh hudng dén ¥ dinh mua san phdm
OCOP 16n hon nhitng nguoi tiéu ding da két hon.

5. KET LUAN

Tai TPCT, sau gﬁn ba nam trién khai thuc hién
chuong trinh OCOP, nén kinh té néng thon dan dat
hi€u qua, tao dong lyc dé xay dyng ndng thon mai.
Tuy nhién, han ché cta chwong trinh san phim
OCOP c6 quy md nho, dang thir nghiém san xuét va
chua xéac dinh dugc co hdi thi truong nén d6 1a mot
tro ngai 16n dé san pham OCOP dén gan véi ngudi
tiéu dung. Do d6, nguoi tiéu dung it biét dén va
khéong mua san phdm OCOP trén dia ban thanh phd.
Trén co s& phat trién mo hinh cia 1y thuyét hanh vi
¢ ké hoach cua Ajzen va Fishbein, déng thoi dua
trén két qua ciia cac nghién ctru trude day, tac gia da
van dung dua vao moé hinh nghién ctru cia minh va
cho ra két qua sau day: M6 hinh gdm 7 nhan t6 anh
huong dén y dinh mua san phim dat chimg nhan
OCOP cua nguoi ti€u dung tai TPCT, d6 1a: San
pham OCOP, Nhan thirc vé gia san phim OCOP,
Nhan sy ban san phém OCOP, Pja diém ban san
phim OCOP, Sy hiéu biét vé san pham OCOP, An
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