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TOM TAT

Nghién citu dwoc thuc hién nham tim hiéu mirc do nhan biét b nhdn
dang thirong hiéu Truwong Bai hoc Can Tho thong qua truyén thong
$6. Phirong phdp nghién ciru bao gom tong hop, phan tich tai liéu va
khdo sat 440 vién chire, 209 sinh vién cua Truong Dai hoc Can Tho.
Két qua cho thay vién chirc va sinh vién ¢ mire dg nhdn thirc chung
vé thuwong hiéu cua Truong Pai hoc Can Tho khd cao, chiém lan
lwot 81,3% doi véi sinh vién va 70,9% doi véi vién chirc. Tuy nhién,

mikc dj nhdn biét vé mot s6 yéu té ciia bg nhdn dang thuong hiéu co
su khac nhau, tir do, nhitng nguoi tham gia khao sat dé xudt xdy
dung hodc thiét ké lai mét s6 yéu t6 ciia bg nhdn dang thirong hiéu
ciia Trieong. Pé tang cueong mike do nhdn biét thuwong hi¢u va quang
ba thwong hiéu, Truong Pai hoc Can Tho can phdt trién va hodn
thién b nhan dang thuong hiéu, d‘ong thoi tang cuong cdc hoat dong
truyén thong va qudng ba thiwong hiéu.

T khot?: B¢ nhdn dang thuong hiéu, Pai hoc Can Tho, truyén
thong so, quang ba thuong hié¢u

ABSTRACT

The study was conducted to investigate staff and students’
awareness of Can Tho University brand through digital media.
Research methods included synthesis, analysis of documents and
survey of 440 staff members and 209 students of Can Tho
University. The results showed that students and staff members had
a high level of awareness of Can Tho University’s brandname,
accounting for 81.3% and 70.9%, respectively. However, the
awareness of some brand identity’s elements was low, then several
solutions for improving the brand identity’s elements were
proposed. Moreover, to increase brand awareness, Can Tho
University should develop its brand identity, and strengthen brand
promotion activities.

Keywords: Brand identity, Can Tho University, digital media,
brand promotion
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1. GIOI THIEU
1.1. B§ nhin dang thwong hi¢u

B6 nhan dang thuong hiéu bao gdm nhiing yéu
t6 c6 thé nhin théy dugc cua mot thuong hi¢u, nhu
mau sic, thiét ké, biéu trung (logo), gitp khach hang
nhan dién va phén biét thuong hiéu (Tarver, 2022).
Muc tiéu cia nhan dién thuong hi¢u 1a lam sao dé
nguoi ta biét dén mot t6 chirc thong qua mot lugng
thong tin it nhat c6 thé (Papp, 2022). Trong moi
truong dai hoc, thuong hi¢u 1a mot cai tén, mot hinh
anh hay mot mo ta cia to chirc, hay nhitng thi co
thé ghi lai ban chét cua gia tri ma truong cung cap
(Fredericks & Parmley, 2000). Viéc Iya chon truong
dai hoc dé theo hoc ddi luc 1a mot quyét dinh kho
khan, phtrc tap va viéc tim kiém mot thuong hi¢u
giup don gian hoéa quy trinh Iya chon nay cua moi
ngudi. Do d6 ngiy nay, nhidu truong dai hoc da
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nhan ra thm quan trong cua vi¢c phat trién mot bo
nhén dién thuvong hiéu cho riéng minh. Theo Lawlor
(1998), quang ba thuong hiéu 1a “ban chat ciia viéc
mét co s6 gido duc dai hoc muén cuu sinh vién, hoc
sinh (c6 y dinh hoc tap tai truong) va cac bén lzen

quan nhin nhdn vé t6 chire ciia minh nhi thé ndo”
(tr. 19).

Tiéu chi dé xay dung mot bo nhan dang thuong
hiéu cudi cling ciling s& huéng dén muc tiéu tao ra y
thirc hé vé nhan dién hinh anh, vi thé, danh tiéng va
thuong hiéu ciia mét td chire, dé 1am duge diéu nay,
can phai chuan bj cac thanh phan, yéu t6 cu thé nhu
céc chi tiét ciia thuong hiéu, sy thong nhét vé logo,
mau sic va font chit. Ngoai ra, dé nang cao nhan
dang thuong hiéu, viéc td chirc va xay dung cac
kénh truyén thong nhu: website, mang xa hoi, quang
c4o ciing la nhimg giai phap quan trong va can thiét
(Hinh 1).

TIEU CHI
KET QUA MONG PQI
Logo, mau srfic, font cht F—m—»
Y thire
Dich vu >
Hinh anh nhéan dién
Website —>
Xay dung mot
b nhan dién ——— Vi tr, vi theé
thuong hiéu

Mang x3a hoi —>
Danh tiéng

Quéng cao >
Nhén dang

Céng ddng x3 hoi SR EEEE—

Hinh 1. Nhitng thanh phan trong qua trinh xay dwng b nhan dién thwong higu

(Nguon: Foroudi et al., 2017)
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Nhan dién thuong hi¢u cta co s& dao tao dai hoc,
sau dai hoc dong vai trd quan trong trong vi¢c hinh
thanh nén thai d6 cta khach hang va cac bén lién
quan ddi véi co s¢ d6 (Pinar et al., 2011). Biéu nay
tré nén quan trong hon bao gid hét khi phai tao ra va
duy tri mot hinh anh khéc biét trong bbi canh canh
tranh toan cau (Parameswaran & Glowacka, 1995).
Bai vi yéu t6 nhan dién thuong hi¢u anh huong dén
su sin 1ong ndp hd so vao co sé dao tao, hinh thanh
mdt suy nghi tich cuc trong tdm tri cia cac bén lién
quan 1a can thiét cho thanh cong ciia cic co so dao
tao dai hoc (Ivy, 2001). Thyc chit, cic nghién clu
da chi ra rang clr sau bdn nim, ching ta nén can
kiém tra lai ban sic thuong hi¢u ciia don vi minh dé
dam bao moi thtr phu hop véi bdi canh hién tai (Da
Silveira et al., 2013).

Néu xem truong dai hoc nhu mot thi truong dich
vu thi day 1a mdt thi truong mo va chiu nhiéu ap luc
canh tranh tir trong 14n ngoai nudc. Cac truong dai
hoc khong chi quan tim ma con ddy manh cac hoat
dong truyén thong dé quang ba thwong hiéu cua
minh dén v&i khach hang muc tiéu: tir viée thiét ké
mdt website dep mit, thdng minh cho dén viée gui
thong diép tdi nhirng khach hang muc ti€u; bén canh
d6, mang xa héi cling dugc sur dung triét dé (Mai &
Hong, 2018).

Thong qua truyén thong va quan trj thuong hiéu
dai hoc, chat lugng dao tao cua truong dai hoc s€
dugc x4 hoi hiéu hon, tin twéong hon, nhitng thong
diép tot dep s& duoc truyén tai dén sinh vién, nguoi
str dung nhan lyc, cac ddi tac trong va ngoai nudc,
déng thoi tac dong tich cuc dén chat lugng dao tao
va khing dinh thuong hiéu dai hoc. Piéu nay gitp
cho truong dai hoc c6 duogce lgi thé canh tranh trong
tu chu dai hoc (Huyén & Cuong, 2019). Bén canh
d6, truong dai hoc c¢o thé phat trién thuong hié¢u
bang viéc két hop diang thong tin va twong tic qua
céc dién dan bang phuong thirc truc tuyén (thay vi
chi chu trong dang tai thong tin nhu trong phuong
phap thiét 1ap web truyén thong) (Diing, 2017).

1.2. Thuc trang quang ba, sir dung, khai thac
bo nhin dang thwong hiéu trén cic loai
hinh truyén thong sb ciia cac co sé' gido
duc dai hoc trong va ngoai nuéc

Viéc phat trién thuong hidu tir bén trong ra bén
ngoai dugc cac truong dai hoc nhin nhan la mot
chién lugc truyén thong va_marketing hi€u qua.
Nhan thay ¢ sy syt giam vé s6 lugng tuyén sinh
trong bdn nam lién tlep, Truong Pai hoc Indiana,
Hoa Ky da thanh 1ap phong Marketing va Truyén
thong dé nghién ciru, phan tich va xay dung hinh anh
thwong hiéu cua truong thong qua viée tiép nhan
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thong tin thao ludn tir cic nhém déi tugng: sinh vién
tiém nang, lanh dao doanh nghiép va chinh tri gia vé
hinh anh thwong hiéu cta truong. Bang viéc ting
cuong nghién ciru va thay d6i hinh anh thuong hiéu,
Trudng Pai hoc Indiana ghi nhan két qua rat tich cuc
ngay trong nam tiép theo, cu thé, s6 luong ho so dy
tuyén tang 9% trong khi sO luong 6t nghiép trung
hoc phd thong ¢ Indiana chi tang 2% (Zack, 1998).
Du phai d6i mat véi sy cat giam ngan sach cho hoat
dong marketing va truyén thong thuong hiéu, nhung
mot sb trudong dai hoc da st dung mot khoan kinh
phi dang ké cho cac chuong trinh ddy manh hinh d4nh
va thuong hiéu théng qua cac hinh thirc truyén théng
nhur in 4n to roi, ap phich va cac hinh thirc khac. Vi
du: Dai hoc Point Park, Hoa Ky da chi 1 tri¢u d6 la
My, Pai hoc Houston, Hoa Ky da chi 5 tri¢u d6 la
My cho chién dich hinh anh trong vong 5 nim
(Judson, 2008).

Trong ky nguyén sO hién nay, cac t6 chirc gido
duc dang phai d6i mat voi nhiéu thach thic dé dat
duogc sy hai 10ng, niém tin va long trung thanh cua
khach hang vé6i thwong hiéu ma khong can tuong tac
vat ly. Do d6, xay dung thuong hi¢u truong dai hoc
qua nén tang sb hay phuong tién truyén théng mang
xa hoi la mdt trong nhitng cong cu marketing gitip
quang ba hinh anh cua truong dai hoc hay cac t6
chire gido duyc trong thoi dai day canh tranh. Alkhas
(2011) da thyc hién mot nghién ctru vé viée st dung
truyén théng mang xi hoi cia Dai hoc Bang
California, Hoa Ky. Céc dap vién, cac truong phong
Truyén thong Marketing tong hop thudc 12/23 phan
hiéu, déu tin rang viéc xay dung thuong hiéu qua
truyén thong mang xa hoi la rat quan trong, dong
thoi nhan manh rang thuong hiéu dai hoc can dugc
hién dién trén nhiéu nén tang khac nhau. Sau khi
phan tich ¥ kién cta nhirng ngudi theo ddi trén trang
Facebook cua Pai hoc Bakrie, Indonesia, Wijaya
and Putri (2013) da két luan rang viéc tan dung kénh
truyén thong mang xa hdi, cu thé 14 Facebook, dong
vai trd quan trong trong viéc anh huéng dén hinh
anh thuong hiéu cta trrong dai hoc. Nghién ctru nay
cling cho thﬁy viéc nhan dién thuong hié¢u (brand
identity’s recognition) chiu anh huong tir sy két nbi
(connectedness) va ca tinh thuwong hi¢u (brand
personality), dinh hudng thai d6 cia nguoi ti€u dung
voi thuong hi¢u (brand attitude) va 1oi ich thuong
hiéu (brand benefit) chiu anh hudng tir sy tham gia
clia cong ddng (participation), su lién két cong dong
(community) va su két ndi (connectedness). Nhom
tac gia thudc Phong Nghién ctru Truyén thong cua
Pai hoc State Islamic University Sunan Kalijaga,
Indonesia da thyc hién nghién ctu vé mirc do hiéu
qua cua viée thay dbi cach thirc quan 1y va truyén
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thong thuong hi¢u cua nha trudng vao nam 2019.
Nhom quan hé cong ching cua nha truong hién dang
sir dung cac nén tang truyén thong truc tuyén nhu
Youtube, Instagram, Twitter, Facebook dé xay dung
thuong hi¢u. Két qua nghién ctru cho thdy rang khi
cac kénh truyén thong s6 dugc quan ly mot cach hé
thong, thudong xuyén dang bai viét va sir dung ngon
ngit than thién véi nguoi dung s& gia ting dang ké
sy chi y theo ddi cua cong chung, tir do cac hoat
dong nhan dang thuong hi¢u thong qua nén tang sb
s& mang lai hiéu qua dang ké (Rahmadiva et al.,

2019). Bhattacharya and Faisal (2020) da nghlen
clru vé vai trd clia phuong tién truyen thong mang
x4 hoi trong viée thuc ddy nhan thirc vé Covid-19 va
xdy dung hinh anh thuong hi¢u ctia bén trudng dai
hoc & An P9 théng qua nén tang Facebook, bao
gdm: Pai hoc Cong nghé thong tin Maharishi,
Lucknow; Pai hoc Amity Uttar Pradesh, Noida; Dai
hoc Sharda, Greater Noida, va Pai hoc Rama,
Kanpur. Tir két qua phén tich thong ké cho thay du
tung truong dai hoc ¢ chién luge va mirc do dang
bai viét khac nhau, nhung bai dang c6 ndi dung lién
quan dén Hoat dong hoc thuat (Academic activities),
Giédo duc 4.0 (Education 4.0) va Cudc thi (Contest)
c6 lugt tuong tac, binh luan va chia sé nhiéu nhét.
Tuy nhién, du rat nd lyc dang bai viét c6 ndi dung
lién quan dén xay dyng thuong hi€u cua Pai hoc
Sharda, nhung s luot twong tac, binh luan va chia
sé rat han ché. Piéu nay cho thiy rang ngudi theo
ddi c6 xu hudng quan tam dén bai viét co thong tin
lién quan tryc tiép dén doi sdng cua ho. Do do, viéc
xay dung thuong hiéu cua céc to chirc giao duc can
phai tich hop va lan toa khéo 1éo bai vi lgi ich
thuong hi¢u thuc sy c6 dugce khi mot truong dai hoc
sir dung phuong tién truyén thong xa hoi mot cach
tuong tac (Kim & Ko, 2012; Hall-Phillips et al.,

2016).Trong mét nghién ctru vé hoat dong xdy dung
thuong hiéu lién quan dén phwong tién truyen thong
xa hdi cta 56 truong dai hoc & Vuong quoc Anh va
xem xét tac dong cua sy tuong tac va xac thuc trén
phuong tién truyén thong xa hoi ddi voi hiéu suat
tuyén sinh, Rutter et al. (2016) két luan rang viéc sir
dung phuong tién truyén thong xa hoi co tac dong
tich cuc 1én két qua cua hoat dong xay dung thuong
hiéu, dic biét 1a khi mot t6 chirc thu hit mot luong
16n luot Thich (Likes) trén Facebook va mét lugng
lo6n Nguoi theo doi (Followers) trén Twitter. Bén
canh d6, Fiaz et al. (2019) d4 phan tich phan hdi cua
205 sinh vién thudc ba truong dai hoc cong 1ap cod
danh tiéng cua tinh Punjab, Pakistan (Pai hoc
Punjab, Pai hoc Ky thuat Cong nghé, Pai hoc Chinh
phu & Lahore) va rat ra két luan rang hoat dong tiép
thi qua truyén thong mang xa hoi dong mot vai tro
quan trong trong viéc tao ra danh tiéng thuong hiéu
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truedng dai hoc, ddng thoi nhitng hanh vi ddng sang
tao gia trj cua sinh vién cling dong vai tro trung gian
trong vi¢c tao ra hinh anh thuong higu.

Hién nay, nhiéu treong dai hoc tai Viét Nam da
thanh 1ap don vi phu trach truyén thong va quan tri
thuong hiéu (Huyén & Cuong, 2019), ciing nhu xay
dung va ban hanh b nhan dién thuong hiéu nhu:
Truong Pai hoc Khoa hoc va Céng nghé Ha Noi
(thdng 11 nadm 2020), Trudng Dai hoc Su pham Da
Ning (thang 12 nim 2020), Truong Pai hoc Quy
Nhon (thdng 10 ndm 2021), Truong Pai hoc Vian
Lang (thang 12 nam 2022) va nhiéu co s& khéc.
Trong khi nhiéu trudng dai hoc con chua xdy dung
b6 nhan dién thwong hiéu, thi ¢6 truong da thay doi
b6 nhan dién thuong hi¢u dé phu hop véi xu thé, bdi
canh hién tai. Vi dy, thang 11 ndm 2021, Truong Dai
hoc Kinh t& Thanh phé H6 Chi Minh (University of
Economics Ho Chi Minh city - UEH) cong b6 va
ban hanh vin ban “Hudng dan sir dung bo nhan dién
thwong hiéu, truyén thong UEH”. Hudng dan nay
néu rd phdi hop truyén thong giita cac kénh cua
UEH va cua don vi dbi véi cac noi dung trén
website, Fanpage UEH, Instagram UEH, Youtube
UEH, Tiktok UEH, Spotify UEH. Thang 12 nim
2022, Truong Pai hoc Vin Lang ciing cong bb nhan
dién thuong hi¢u mdi mang thong diép “Pai hoc
Vin Lang - Pai hoc Viét Nam chudn québc t€”, gop
phin tic dong rat 16n dén hinh anh ciia nha truong
(Mai & Nhi, 2023).

Théng qua nghién ctru tim hiéu mirc d6 nhan
thirc cta cong chung ddi voi thuong hiéu Pai hoc
Pa Néng, Minh va Huong (2017) di dé xuat ba giai
phap gom: Can xay dung chién luoc phét trién
thwong hiéu; Can c6 sy thong nhat chung giita cac
bd nhan dién thuong hiéu ciia Pai hoc Pa Ning va
cac don vi thanh vién; va can déy manh cac hoat
dong truyén thong marketing. Mai va Hong (2018)
d3 khao sat cong tac truyén thong trong quang ba
thuong hiéu cta Pai hoc Van Lang va dua ra két
luéin rang nha trudng nén khai thac loi ich cia thong
tin truyén miéng sé (electronic word-of-mouth)
thong qua viéc dau tu va da dang héa cic kénh
truyén thong, mang xa hoi, dac biét chu trong dén
céc kénh ma khach hang tiém nang thuong xuyén sir
dung.

Tir cac két qua trén, c6 thé khiang dinh ring
truong dai hoc nén dac biét chu trong viéc nhan dang
thuong hi¢u néi chung va nhan dang thuong hi¢u
trén nén tang sb noi riéng. Bén canh dé, néu cong
dong ¢6 su nhan dang thuong hi€u trudong dai hoc
manh m& hon, thi sy tham gia tich cyc ctia cOng
ddng trén cac nén tang phwong tién truyén thong
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mang xd hoi nhu chia s¢, binh luén, gioi thiéu,
truyén miéng sd s& tro thanh céng cu marketing dic
lyc trong viéc tao ra uy tin, xay dung va nhan dang
thuong hiéu cta truong dai hoc (Balaji et al., 2016;
Lee et al., 2020).
1.3. Thuec trang vé xay dung by nhin dang
thuwong hi¢u ciia Truong Pai hoc Can
Tho

Trude xu thé toan cau hoa trong gido duc dai hoc
dang dién ra manh mé véi sy xuét hién ngay cang
nhiéu cac truong dai hoc co von nude ngoai, cac chi
nhanh truong nudc ngoai tai Viét Nam, thi trong
thoi gian t6i, cude canh tranh trong linh vue gido duc
dai hoc s& ngay cang gay git. De 6 nang luc canh
tranh trong bdi canh hién nay, van dé cap bach dat
ra cho cac truong dai hoc 1a: Lam thé nao dé xay
dung hinh anh thuong hiéu dai hoc manh, cé tinh
canh tranh cao?

Tdp 60, S6 1C (2024): 190-201

Trudc bbi canh ciia cude cach mang cong nghé
4.0, viéc quang ba hinh anh thuong hiéu thong qua
truyén thong so ‘ngay cang dugc chi trong. La mot
truong trong diém cua qubc gia, dat tai ving ddng
bang song Ctru Long, Truong Dai hoc Can Tho 1a
trung tim dao tao, nghién ctru khoa hoc va chuyén
giao cong nghé cua vung. Tuy nhién, b nhan dang
thuong hi¢u ctia Truong Dai hoc Can Tho van chua
duogc hé thong va cong bd. Cu thé, logo truong da
dugc dang ky thuong hi¢u tuy nhién hién nay co rat
nhiéu phién ban logo xuét hién trén cic van ban,
trong khudn vién truong; he thong website cac don
vi con chua théng nhat vé mau sac, font chit (Hinh
2). Méc du Truong Dai hoc Can Tho ¢ bé day lich
sir, nhung thuong hi¢u, danh tiéng va nhiing dong
gop to 16n cia Truong cho x hoi van chua duge biét
dén mot cach teong xting, hoat ddng quan tri thuong
hiéu con mang tinh tu phat va thiéu tinh chuyén
nghiép. Piéu nay c6 thé din dén giam dan sy nhan
biét vé thwong hiéu cua Trudng Pai hoc Can Tho.

NRE
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Hinh 2. Logo mdt s6 don vi thude Trwong Pai hoc Cin Tho

(Tir trdi sang: Truong Kinh té, Truong Cong nghé Théng tin va Truyén thong, Trung tam Hoc liéu)

Thue té cho théy, viéc xdy dung chién luge
thuong hiéu cia Truong Pai hoc Can Tho chua
duoc thuc hién, trong khi cac truong dai hoc hang
dau déu dic biét coi trong hoat dong phat trién
thwong hiéu, coi d6 nhu mot chirc nang chu yéu dé
tang cuong nang lyc canh tranh trén thi truong chat
X4m toan cau. Nhiéu nghién ctu da nhin manh su
can thiét phai nghién ciru vé& sirc manh dén tir viéc
xdy dung thuong hiéu thanh céng va dwa ra nhiéu
khuyén nghi danh cho cac td chirc gido duc dai hoc
(Watkins & Gonzenbach, 2013; Dholakia &
Acciardo, 2014). Truong Pai hoc Can Tho néu
khong quan tam dén van dé xay dyng, hé théng lai
bd nhan dang thuong hi¢u co6 thé dan dén su thua
kém va mét loi thé canh tranh so vé6i cac truong hay
co s& gido duc khac, nhirng noi ma dang duoc diu
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tu rAt manh mé, dic biét 1a nhiing truong dai hoc
m&i ni.

Nghi quyét s6 51-NQ/DU ngay 29 thang 4 nim
2021 ciia Pang uy Truong Pai hoc Can Tho (2021)
vé diy manh chuyén ddi s6 dé phat trién Trudong Dai
hoc Cén Tho theo hudng dai hoc thong minh c6 néu
& muc tidu “Ndng cao thwong hiéu, vai tré va vi thé
ciia Treong doi véi cong dong va xd hoi thong qua
chuyén déi s6” (tr. 2). Trong do6, giai phap dugc dé
xudt 1a “Trzen khai cac hoat dong quang ba thwong
hiéu, tuyén sinh, t van viéc lam va ho tro sinh vién
théng qua cac trang mang xa hoi; trién khai cdc ung
dung trén nén tang mang xa héi” (tr. 3). Qua do, tim
quan trong cua cac hoat dong quang ba thuong hi¢u
trong moi truong truyén thong s doi voi nha truong
dugc khang dinh.
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Nhin chung, trong chién luoc thuong hiéu thi
xdy dyng cac hoat dong nhén dang thuong hiéu
thong qua truyén thong s6 sé& tiép can truc tlep dén
nhiéu khach hang/ngudi ding véi kinh phi thip (dat
hiéu qua kinh phi) (Bala & Verma, 2018; Kapustina
et al., 2021; Sakas et al., 2021); cac thong tin duoc
cap nhat nhanh chong (Haq & Saphiranti, 2022), va
hoat dong tiép thi qua truyén thong mang xa hoi
dong mot vai tro quan trong khi cho phép truong dai
hoc nam bat duoc ‘nhan thire cua khach hang va thiét
1ap mdi quan hé gan két véi ho (Cheung et al., 2011),
tir 46 g6p phan tao ra danh tiéng thuong hiéu truong
dai hoc (Fiaz et al., 2019) . Do d6, nghién ctru dugc
thue hién nhim tim hiéu mirc d6 nhan biét bd nhan
dang thuong hi¢u Truong Pai hoc Can Tho thong
qua truyén thong sb, tir d6, dua ra giai phap nang
cao va quang ba thuong hi¢u nha truong.

2. PHUONG PHAP NGHIEN CUU

Mot sb phuong phép nghién ctru dwoc st dung
nhu: tong hop, phan tich tai lidu thir cap va diéu tra
va phan tich dir liéu so cip, tir d6 dua ra cac dé xuat.
Dé thu thap dit liéu thir cap, cac tai liéu tir sach, bao,
Internet va cac cong bd ¢é lién quan dén linh vuc
nghién ctru dugc sir dung nham xay dung bang hoi
va tim hiéu thyc trang xdy dung bd nhan dang
thuong hiéu cua co sé giao duc dai hoc.

Bén canh do, diég tra x4 hoi hoq duoc thuc hién
thong qua khao sat bang bang hoi doi voi vién chuc,
sinh vién nham tim hiéu mac dé nhan biét bd nhan
dang thuong hi€u Truong Dai hoc Can Tho. Trong
khuon kho nghién ciru nay, mot so yéu td cua bd
nhan dang thuong }}iéu Trudng Pai hoc Can Tho
duoc xac dinh bao gom: logo, gia tri cot 161, website,
PowerPoint template (mau). Phuong phap chon
mau dugc tinh theo cong thirc cua Slovin (1984;
trich dén boi Loc, 2010):

_ N
"T T Nxe?)

Trong d6, n 14 ¢& mau; N 14 tong thé; e 14 sai sO.
Truong Pai hoc Can Tho cé khoang 1.800 vién
chirc. Theo cong thirc nay, ta c6:

1.800

=327
(1 + 1.800 x 0,052)

n =

Déi voi sinh vién, dbi tugng duoc chon khao sat
1a sinh vién nim nhét véi khoang 10.000 sinh vién.
V6i tong thé rat 16n, nhom nghién ciru chon ngiu
nhién 10% trong s6 nay, twrong duong 1.000 sinh
vién dé lam téng thé. Ap dung cong thirc Slovin
(1984), ta c6 c6 mau la:
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1.000

= =182
(1 + 1.000 x 0,052)

Nhu vay, nghién ctru can khao sat trén 327 vién
churc va trén 182 sinh vién. Nhém nghién ctru da stir
dung danh sach vién chirc ciia Trudng Pai hoc Can
Tho (bao gém ho tén va dia chi email) duoc cung
cép boi Phong T6 chirc - Can b va cam két chi sir
dung danh sch nay duy nhit cho myc tiéu nghién
ctru. Pau tién, nhom nghién ctru tién hanh phat
phiéu khao sat online dén tong thé 1.800 vién chirc
cua Truong Pai hoc Cin Tho. Noi dung chinh cua
bang hoi gdm cac ndi dung chinh nhu: muc do
thuong xuyén st dung kénh truyén thong, mang xa
hoéi; nhan dang thuong hi¢u Trudong Pai hoc Can
Tho thong qua kénh truyén thong, mang xa hoi; va
d8é xuat xay dung bd nhan dang hiéu Trudng Dai hoc
Can Tho. Phiéu c6 thé truy cap truc tiép tai:

https://forms.gle/MMzBFEvGe6BiSGms9  (danh
cho Vién chuc).
https://forms.gle/VHrYRNBNJmrHpCLu6  (danh

cho sinh vién). Pap vién tra 16i phiéu khao sat tir
thang 11 nam 2022 dén thang 3 nam 2023. Cac phan
hdi sau thoi gian ndy s& khong dwoc dwa vao tinh
toan trong nghién ctru. Thong qua dot khao sat,
nhom nghién ctru nhan duoc 440 phan hdi cia vién
chire, nhiéu hon yéu cau tdi thiéu 1a 327 va 209 phan
hdi tir sinh vién, nhiéu hon yéu cau tbi thiéu la 182.
Nhu vy, nhém nghién ciru sir dung ¢& mau la 440
vién chirc va 209 sinh vién trong nghién ctru nay.

3. KET QUA VA THAO LUAN

3.1. Mirc d9 nhan biét thwong hi¢u Truong
Pai hoc Cin Tho

Két qua mtrc d6 nhan biét thwong hiéu Trudng
Pai hoc Can Tho dugc trinh bay trong Bang 1. Két
qué khao sat cho thdy phan 16n sinh vién c6 muc do
nhan biét chung vé thuong hiéu Trudong Pai hoc Can
Tho cao, dat ty 1¢ 81,3%. Bén canh do, Kkét qua khao
sat v& murc dd nhan biét thuong hiéu Truong Pai hoc
Can Tho ddi vé6i vién chirc ciing dat ty 1& cao
(70,9%). Didu d6 cho thiy dwoc thwong hiéu cua
Trudng Pai hoc Can Tho d3 duge sy quan tim cua
vién chure va sinh vién. Mac du, Truong Dai hoc Can
Tho ¢6 bé day lich sir hon 50 nam, tuy nhién theo
két qua khao sat van co6 mot ty 1é nhét dinh sinh vién
(18,7%) va vién chirc (29,1%) khong biét dén hodc
biét rat it #én bo nhan dang thuong hiéu ctia Truong,
diéu nay kha dé hiéu vi Truong Pai hoc Can Tho
dén nay van chua cong bd bd nhan dién thuong hi¢u.
Pidu dang luu y 1a ty 1& vién chitc khong biét bo
nhian dang thuong hiéu cua Truong la 21,1%.
Nguyén nhan c6 thé xuat phat tir viée vién chirc co
vi tri viéc lam it lién quan hodc khéng c6 lién quan
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dén viéc su dung bd nhin dang thuong hi¢u cua
Truong. Dicu d6 cho thay van con mdt by phan vién
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chtre chua ¢6 sy quan tdm dén thuong hiéu cua
Truong Pai hoc Can Tho.

Bing 1. Mire d9 nhan biét thwong hi¢u Truwong Pai hoc Can Tho ciia sinh vién va vién chic

A aen n Sinh vién Vién chire
Nhan dién thwong hi¢u S& lwgng TV 1 (%) S& lwgng TV 1 (%)
RAt 16 29 13,9 69 15,7
Tuong dbi rd 68 325 104 23,6
Mot phan 73 34,9 139 31,6
R4t it 16 7.7 35 8,0
Khong biét 23 11,0 93 21,1

3.2. Quan diém cia nguoi ding vé mdt so
yéu to ciia by nhin dang thwong hi¢u
Truwong Pai hoe Can The

V& b nhan dang thuong hi¢u, da sb sinh vién va
vién chuc duoc khao sat c6 mirc do nhan biét logo
ctia Truong kha cao, v6i trung binh nhan biét twong
tng 14 4,4 va 4,7 va cho rang logo dep, 4n tugng.
Diéu nay cang khang dinh logo ciia Truong Pai hoc
Can Tho ¢6 mdt dic trung riéng khong thé nham Ian.
Dbi véi website cua Truong, khong nhiéu sinh vién

cho rang website Truong dep va dé tim kiém thong
tin véi trung binh nhan biét 1a 3,6. Vi s6 diém trung
binh thép hon, ty 1¢ sinh vién cho ring PowerPoint
template dep twong dbi thip. Nguoc lai v6i sinh
vién, vién chirc cuia Nha trurong cd6 mirc d¢ nhan biét
vé logo, giai tri ¢bt 16i cao, trung binh twong tng 4,7
va 4,2. Trung binh nhan biét vé PowerPoint template
cling dat kha cao. Piéu nay c6 thé 1a do vién chic 1a
giang vién cé tan suét sir dung template trong giang
day cao.

Bang 2. Mire dd nhan biét vé mot s6 yéu td cia bd nhan dang thwong hiéu Truong Pai hoc Can The

Nhin biét b nhan dang thwong hiéu Sinh vién Vién chirc
Biét logo cua Truong 4.4 47
Logo cua Truong dep 4,0 41
Biét gia tri cbt 151 cua Truong 3,3 4.2
Biét PowerPoint template 3,2 4,3
Website ctia Trudong dep, dé tim kiém thong tin 3,6 3,6

Dua trén nhitng trai nghiém vé bd nhan dang
thuong hi€u cua Truong Pai hoc Can Tho, da sb
sinh vién va vién chtrc tham gia khao sat cho rang
nén thiét ké lai website va xay dung lai gia tri cot
161, voi ty 1€ tuong tmg la 80,4%, 66,5% (sinh vién)
va 79,0%, 63,2% (vién chuirc). That vay, website 1a
mdt trong nhing kénh tiép can nguoi dung nhiéu
nhét cta don vi, do d6, website can dugc thiét ké sao
cho ngudi ding dé dang truy cap va tim kiém thong
tin ciing nhu gop phan quang ba bd nhan dang
thuong hiéu ciia Truong. Hon 50% ngudi dugce khao
sat ddng ¥ viéc thiét ké lai bd nhan dang thuong hiéu
ciia Truong, cu thé 56,9% ddi voi sinh vién va
61,4% dbi voi vién chic. Dac biét hon, tat ca dap
vién 1a d6i twong cua kénh truyén thong ndi bo, diéu
nay cho thiy ring, Truong Pai hoc Can Tho van
chua chi trong dén viéc xay dung, hoan chinh va

cong bd bd nhan dang thuong hiéu dén véi cong
chung. Mac du cac thanh t6 chinh cua bd nhan dang
thwong hiéu nhu logo, slogan c6 tudi doi 1au dai 1a
mot loi thé trong nhan dang thuong hiéu, tuy nhién
néu khong con pht hop véi chién lugc phat trién
trong giai doan méi thi rat nén diéu chinh (Huong,
2013). Do d6, nha trudng can can nhic viéc hé
théng, thiét ké va cong bd bd nhan dang thuong hi¢u
cua Truong.

Pbi v6i cau hoi mo vé quan diém, dé xuat cua
dap vién dén bo nhan dang thuong hi¢u Truong Pai
hoc Can Tho, két qua cho thiy phan 16n cac nhan
dinh, d& xuat dén tir vién chirc v6i 48 ¥ kién, trong
khi sinh vién dong gop 11 y kién. Tong cong co 59
¥ kién dé xuét v6i ndi dung co thé dwoc chia thanh
bbn nhém chinh duge trinh bay trong Bang 4.

Bang 3. Mét sé dé xuat hoan thién bd nhan dang thwong hiéu Trwong Pai hoc Cin Tho

Dé xuit xay dung b nhin dang thuong hi¢u Sinh vién  Vién chirc
Website cua Truong can duoc thiét ké lai theo hudng tiép can nguoi dung 80,4% 79,0%
Gia tri ¢t 18i can xay dung lai d& hiéu hon 66,5% 63,2%
Cén thiét ké lai PowerPoint template ciia Truong 57,9% 67,0%
Can thiét ké lai bo nhan dang thuong hiéu cta Trudng 56,9% 61,4%
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Bang 4. Cac dé xuit cia vién chire va sinh vién ddi véi bd nhan dang thwong hi¢u Truong Pai hoc Can

Tho

Nhém de xuat Tin suat Trich din tir dap vién

B0 nhan dang thuong hi¢u

trude tién can duoc vién

chtc, sinh vién trong truéng ~ 4/59
nhan biét, gop phan xay

dung thuong hi€u ndi bd.

“B¢ nhdn dang thwong hiéu truede tién phdi dwoc cong bo va cung
cap cho tat ca can bé thude Trong sit dung, lam thirong hiéu phdi
di lén tir ngi bo, nhan sw cua Truong”.

“Cdn chia sé thong tin vé cdc ngi dung lién quan dén viéc nhdn
dang thwong hiéu Trieong Pai hoc Can Tho dén giang vién va sinh
vién nhiéu hon nita”.

B nhan dang thuong hi¢u
can sy da dang nhung phai 12/59
dong bo.

“Can dong bé vé hinh danh, tinh hién dai, kha nang iing dung phong
phu (vi du: PowerPoint cdc kich thudc khdc nhau, b tone mau va
bé cuc cho tirmg muc dich sir dung...), nhung quan trong la than
thién véi nguoi ding, thong tin bo tri ddy du, hop Iy, dé tra ciru”.
“Website cac don vi ngodi thiét ké riéng mang dau dn ciia don vi
thi tong quan ciing can thong nhdt v6i bo nhan dang thuong hiéu
ciia Truong. Ngodi ra, can cé cdc mau thiét ké banner, backdrop,
standee mang tinh thirong hiéu dé sir dung trong cdc suw kién ciia
Truong va don vi”.
“Mau sdc: nén cé ly do minh chon mau hién tai va c6 ma mau
chinh xac”.
“Can thong nhat vé logo, mau sdc, bleu mau, bdo cdo, bang tén,
thiét ké kién triic, biéu twong ciia méi don vi triec thude, form mau
email, trang phuc, bang hiéu, bang gon...”.
“Logo, slogan, qua tang nhu: tiii xdch, do, viét, mau sdc & cdc khu
diéu hanh hanh chinh, phirong tién xe...can dwoc thong nhat vée
mau sdc chii dao”.
“Truwong nén quy dinh vé dinh dang danh thiép (phién ban tiéng
Anh va tiéng Viét) cho cin bé”.

Da sb dap vién yéu cau thiét

ké lai website va xay dung

lai gia tri c6t 16i nhung chua  12/59
¢ dé xuit cu thé cho cac nodi

dung nay.

“Thém nhiéu mau sdac hon nita”.
“Thay doi mau sac”.

PowerPoint :[emplate cua .
Truodng 12 yeu t0 duoc nhieu  10/59
gop v cu thé dé cap nhat.

>

“PowerPoint template dd qud cii va i thoi”,
“Logo va title chiém qud nhiéu dién tich”.
“Tiéu dé template qud 16m, mau nén va chir chia dii irong phan,
dinh dang mdc dinh kiéu chir, cé chit, cach dong, cach doan can
tham my hon”.

“Template PowerPoint nén diéu chinh lai mau sdc cho ré va tranh
chiém dung khéong gian trinh bay”.

“Phan logo Truong bén trdi ciia template PowerPoint (slide néi

2

dung) c6 kich thude twong doi lom, 6 vé chira tham mi lam”.

3.3. Giai phap xay dung by nhian dang Mau siic: Mau séc trong bd nhan dién gom hai
thwong hi¢u Trwong Pai hoc Can Tho mau chinh 1a xanh duong dam va xanh nhat dugc

bi kém véi nghién ctru nay, bd nhan dién thuong

liy tir mau chu dao cua logo (Hinh 3).

hiéu dugc dé xuit bao gdm cac yéu tb sau: Font chii: Trong d& xuit bo nhan dién thuong

Logo: Logo Truong Dai hoc Can Tho da duoc
dang ky tac quyén va sd hitu tri tué duge tlep tuc str
dung. Piéu ndy mang tinh ké thira yéu to lich sir,
giup vién churc, sinh vién, ddi tac va cac dbi tuong

khach hang khac dé dang nhan dién.

hiéu, font chir duogc st dung 1a K2D (Hinh 4), day 1a
font chit nam trong thu vién font mi ngudn mé ciia
Google, v6i thiét ké hién dai va dic trung, tén font
ngén gon dé& ghi nhd, phii hop véi tiéu chi dé nhan
dién cua thuong hi¢u.
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& Hé mau quy chuén | Color branding

Hé mau quy chuén dugc sl dung trong céc &n phdm chinh thirc cla hé thdng nhan dién
Trudng Dai hoc Can Tho.

RGB: 30, 90, 170

CMYK: 90, 70,0,0

Ma mau: #1f5ca9

RGB: 0,175, 240
CMYK: 70,15,0,0
Mamau: #00afef

DAI HOC CAN THO'

0ng déng - Toan dién - Uu viét

www.ctu.edu.vn

Hinh 3. Mau sic trong b nhan dién

3.5x

0.25x

UmaAl HOC CAN THO™

Can Tho University .

_______________________________________________________________________________________________________________________________________________________

0.15x

0.75x

A

3x

Hinh 4. Font chir dwgc dé xuit trong b nhan di¢n

PowerPoint template ciing 14 mot phin quan thao trong puéc va quoc t€ cling g6p phan nang cao
trong trong bd nhan dién thuong hiéu, giang vién, tinh nhén d1ép thuong hi¢u cua Truong. PowerPoint
vién chirc va sinh vién Truong khi st dung template template méi (Hinh 6) dugc dé xuat dya trén mau
PowperPoint dé soan thao slide bai giang, slide bio PowerPoint ci (Hinh 5) ma T'mc‘)'ng.dang str dung,
céo tai cac budi giang day hoc tap trén 16p, dic biét ngoai ra bo sung thérp nhiéu slide y(’n mau sac va bo
1a ding dé bdo cdo & cac chuyén d&, hdi nghi, hoi cuc da dang, hién dai phu hop v6i nhu cau sur dung

cta nguoi dung.
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A0 B8 0 @ CTU Powerpoint Templale 16 and 9
Home Insert Draw Design  Transitions  Animations  Slide Show Review View Record Q Tellme 12 Share

w

Cam on

7 8 9

SlideSof 9 English (United States) % Accessibility: Investigate B E B - et 140% [

Hinh 5. Mau PowerPoint ciia Trudong dang sir dung

) CTU PowerPointTemplate_Example2

Home Insert Draw Design Transitons  Animations  Slide Show Review View Record () Tellme & Share
« TITLE (Tidw e)

CAN THO UNIVERSITY SOMETETIIE TTLE T o

CHAPTER TITLE
S0yt 4 1 e e i

Powerpoint Template

Nolta id (scus
sodstes handrarit.

Curabitur tincidunt
convalls jpsum in semp

+ Curabitur tincicunt convallis ipsum i semp.

ZemaedR
ePmaulln

Sed erat massa Sed orst massa Sed orat massa

rutrum sed nibh nec rutrum sed nibh nec rutrum sed nibh nec
———— - LR AN TR
RioOom e
L s e Ene . o e —
16 * 17 B 18 * 19
Slide 18 0of 20  English (United States) % Accessibility: Investigate B m Hl B - e o+ 90% [

Hinh 6. PowerPoint template méi dwoc dé xuat
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Song song vdi viée xay dung lai hé théng bo
nhan dién thuong hiéu, viéc ting cudng yéu td nhan
dién ciing can duoc quan tam. Cac giai phap duoc
dua ra bao gom: Tang cudng su hién dién cua cac
yéu t6 thuong hiéu trén cac nén tang website, mang
xa hoi; xdy dung quy dinh, quy ché lién quan dén
truyén thong va quan 1y thuong hiéu cta Truong,
trong d6 ¢6 ndi dung quy dinh vé cach sir dung logo,
céc nguyén tic phai tudn theo trong bo nhan dién
thuong higu ctia Truong. Logo va cac thanh phan
khac trong bo nhan dién thuong hi¢u can duge cong
khai va ph6 bién rong rdi dé cac ca nhan, t chirc
mubn sir dung dugc biét.

Giai phép tiép theo trong viéc ning cao nhan
dang thuong hi¢u 1a thanh 1ap bo phan truyén thong,
bd phan nay s€ phu trach viéc xay dung, quan ly va
phat trién bo nhan dién thuong hi¢u, ddm bao cac
yéu t6 nhan dién dugc trién khai dung theo quy dinh.

Viéc xac minh cac tai khoan mang xa hoi dé
duoc huy hi€u chinh chu ciing la mét trong nhitng
gidi phap nhim nang cao uy tin, thwong hiéu cua
Truong. Hién nay, Truong Pai hoc Can Tho da xéac
minh cac tai khoan Facebook va Tiktok, huéng dén
viéc xac minh chinh chi cac nén tang mang xa hoi
khac.
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4. KET LUAN

Nghién ctru dugc thyc hién nhim tim hiéu muc
d6 nhan biét bd nhan dang thuwong hi¢u Truong Pai
hoc Cén Tho thong qua truyén thong sd. S6 ligu
duogc thu thap tir viéc khao sat 209 sinh vién va 440
vién chtrc ctia Trudng Pai hoc Can Tho. Két qua cho
thay vién chire va sinh vién c6 mire d6 nhén thirc cao
vé mot sé yéu yeu t6 nhan dang thuong hiéu cua
Truong Pai hoc Can Tho. Trén co s& nhitng dé xuat
cua nhitng nguodi tham gia khao sat, gidi phap xay
dyng b nhan dang thuong hiéu trén nén tang sb
duoc thuc hién nhim hoan thién bd nhan dang
thuong hi¢u ctia Trudng Pai hoc Can Tho. Bén canh
d6, mdt sb hoat dong truyén thong sb cling dugc dé
xudt dé quang ba thuong hiéu cia nha truong. Két
qué ctia nghién ctru c6 thé duge Trudng Dai hoc Can
Tho tham khao va xem xét ap dung vao hoat dong
truyén thong nhim quang ba thwong hiéu cua
Trudng. Ngoai ra, nhitng nghién ctru tiép theo nén
mé rong khao sat mic d6 nhan biét bd nhan dang
thuong hi€u cua Truong Dai hoc Cén Tho dbi véi
chc ddi tuong khac nhau bén ngoai Truong Pai hoc
Can Tho dé thiy dugc buc tranh toan canh vé
thuong hiéu cta Trudng, tor d6, c6 nhitng gidi phap
thich hop dé phat trién thuong hiéu ctia nha trudng.
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